LOOKING CONFIDENT IN HIS LINEN BATTLE JACKET, HOLLYWOOD BARBER HARRY DAUCKER SUMMONS THE HELP TO TAKE CARE OF ONE OF HIS LOYALIST CUSTOMERS
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LOOKING GRIMLY DETERMINED IN A MORE SEVERE UNIFORM, REBEL BARBER HARRY GELEART CALLS A MANICURIST TO HOLD HAND OF A SECESSIONIST CUSTOMER
|
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® The thing to do when too much work or
play leaves muscles sore and lame is rubon
Absorbine Jr! Rub it on those torture-spots
and clock how fast it brings relief!

It's the stand-by of many professional
athletes . . . has been for over fifty years.
Because it has two beneficial actions:

First, it cools and soothes those sore places
on application. Second, it counters the irri-
tation that causes the pain with a grand
muscle-relaxing effect. If you look at your
watch you'll be thrilled how quickly the
pain cases!

Get Absorbine Jr. at any drugstore . . .
$1.25 a bottle.

W. F. Young, Inc., Springficld, Mass,

narh arshcp war CONTINUVED

THE OUTLOOK FOR PEACE: GLOOMY

Hollywood's barbershop rebellion began, appropriately enough, on
the Fourth of July weekend. A loyal customer had tipped off Harry
Drucker that an insurrection was brewing among his 10-man staff. It
seemed incredible—but a new six-chair shop was, in fact, being pre-
pared nine doors south on North Beverly Drive. Drucker approached
each of his men to ask if they were seceding but was met with denials.
He next called a meeting at which he said, “Gentlemen, when this at-
Zention was brought to me, I couldn’t believe it. ... I have created
here a fine service where the customers look on you as ilrnfn-siusm] be-
ings. You are making more money than if you went into business for
yourself.” But again, he says, he got only a “Who, us?" from his bar-
bers. But several refused 1o sign contracts binding them to him for a
year. Then Drucker demanded and got loyalty oaths of his ma ||Lur1:~t~«
One, he says bitterly, even came up and Kissed his check, saying,"T was
10 vears Ima| to \nll—v] Il be another 10 years loyal.” Says Drucker,

"Being that skepticalism was injected into me, I felt it was the kiss of
Judu_-s." Sure Nluug!l the manicurist took her l:m|.~. a few Jn).«- lal:-r and
went over to the new Comb & Shears shop (a name suggested, per-
]mp-, h}' the success of "n“‘\'wnmrs Cock’n Bull restaurant), where
che began buffing male nails under the banner of Harry Gelbart. Pres-
ently Gelbart, who had been Drucker’s head barber, and four other
secessionists took an ad in The Hollywood Reporter. By that night the
battle of the barbers was no longer a private fend—as Gelbart says, "It
belonged to the people.” It swept into Dave Chasen’s and Mike Roma-
nofl"s restaurants and across the putting greens of the Hillerest Country
Club. At least 100 Drucker customers lcll*gruilfltﬂl assurances of sup-
port. Jules Stein, head of the hugc' Music [:l-rpnr.l!il)ll of America talent
ageney, cabled from France: "HAVE FAITIL PEOPLE OF PRINCIPLE WILL
REMAIN WiTH YOU.” Mrs, Abe Lastvogel, wife of the local head of Wil-
liam Morris Agency, began telephoning Drucker customers to stand
firm. But the mnsurgents took a gmni many with them. Al least one got
into a little misunderstanding at home. For three weeks in a row he
told his wife he was going to the barber—and then wasn't at Drucker’s
when she called. By the time she learned that he had switched to the
Comb & Shears, she was ready to believe that there was another woman.

Today the war of the barbers has littered movieland with cooled
or broken friendships. Producer Mervyn Le Roy told an aetor’s agent
in mock severity, "When you go back to Drucker’s, then you can bring
in your client.” David Selznick could not bear to part with his barber
when the man left Drucker, but hated 1o be seen walking into the Comb
& Shears when most of his fellow producers were loyalists, He solved
it by having the barber come to his home. Actor Sheldon Leonard gets
his basic haircut at the Comb & Shears, then goes to Drucker for a final
trim. The rebels, meanwhile, say I|n')' are .-'lmp{)' (-xerl'isillg thetr righm

under the free ('l)ll:'rllri!(‘ system, In answer to ”nrry Drucker's |||l.'a
that his clientele consider his loyal barbers ("They all got families
with children"), Insurgent Gelbart screams, ""He says his barbers got
kids. What does he think we gul—(‘.rulrmiilﬂ?" —TEDp StrAUSS

COMB & SHEARS FORCES, headed by Gelbart (right), claim they have
captured 40% of Drucker’s clientele. Drucker says his losses are about 15%.
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TALTS TO ANY ANGLE

SEPARATES PADDING
FROM SPRINGS
® Pravents “Coil Feal”
® Keep:s Podding from
lumping or sogging
® Adds mo comfort
e« » longer lite

FLEX-0-LATORS, INC. New Castie. Pa. Carthage. Me,

FOR BEST RESULTS
SHAVE WITH..

No lother
No rub-in

LIQUID OR TABLETS
IS YOUR ANSWER TO

COLDS" MISERIES

Here's why!
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